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Partner



We are a Dutch price comparison site founded in 2007

We have 750,000+ website visitors per month

We are a Premium CSS Partner of Google

We create powerful tools

We work with 2700+ webshops and 150+ partners

Nice to meet you! 




Who are we?



Current problem with pricing policy

 5 important facts about price:



90% of consumers invest time to find the best deal online;
86% of consumers say it is important to compare prices; 

71% of consumers believe they find a better deal online than in-store;
60% of consumers say that price is the first factor they consider when deciding to buy;



Only 26% of companies look at the market when setting their own prices.






Bigshopper Price Monitoring Tool

Four key features:

Identify your competitors in Google Shopping

Analyse competitor prices at all levels

Export your result easily

Optimise your Google Shopping campaigns 





Insight into all competitors

Price analysis



Concurrentieanalyse
Inzicht in één specifieke concurrent

Insight into specific competitor

Competitor Analysis



Product- en prijsdata
Kolomheaders

Column configuration for custom dashboard

Product overview



Product- en prijsdata
KolomheadersProductoverzichtShow selected competitors





Context: A large fashion retailer is struggling to make Google Shopping

profitable due to a competitive market and high prices.  

Cause: Consumers see Google Shopping as a price comparator. By charging

too high prices, this fashion shop (almost) never wins the conversion.

Solution: Using the PMT, the price difference with the cheapest was

identified. With rules in the Merchant Center, only the products were

shown when the fashion shop was less than 5% more expensive.  

Result: Profitable campaigns at last: the ROAS of the Shopping campaign

increased by more than 50%! 

1: At your best in Google Shopping



Context: An agricultural supplier always wants to match the cheapest

price, but not spend a full-time position on it. 

Requirements: Bigshopper Price Monitoring Tool & Channable

Solution: Using the PMT, the price of the cheapest supplier, or the price of

the follow-up (if itself cheapest) was linked to rules in Channable. Prices

were adjusted automatically and additional rules were set for minimum

margin.  

Result: a well-functioning dynamic repricer. This supplier was never too

expensive, or too cheap, again!

2: Budget Dynamic Repricer



Context: In an online world where Google Ads is increasingly closing its

doors, it is quickly unclear what is being done with your budget.

Solution: Using the PMT, daily updated labels to a custom label were sent

along to Google Ads. Within Google Ads, separate campaigns for non-

competing products could be chosen. Insight could also be realised into

how the campaign performed based on product set. 

Result: Insight and control when that is made increasingly difficult.

Marketers can again do what they do best: analyse and optimise. 

3: Insight & Control in Performance Max



Why collaborate with Bigshopper? 



1.000 credits €29,00

5.000 credits €39,00

10.000 credits €49,00

15.000 credits €59,00

20.000 credits €69,00

25.000 credits €79,00

30.000 credits €89,00

35.000 credits €99,00

55.000 credits €149,00

75.000 credits €199,00

100.000 credits €249,00

150.000 credits €349,00

300.000 credits €599,00

> 300.000 credits Contact Bigshopper

Scraping a product once costs 1 credit

The number of scraped products and the scraping frequency
can be configured by yourself

Our packages

mailto:info@bigshopper.nl


Register website
right away 

Would you like to start working

with us?

Tom van Putten 
Partnership Manager

Bigshopper
Hereweg 95

9721 AA Groningen
Nederland

Contact
+31 50 211 26 09

+316 58 90 64 28
vanputten@bigshopper.nl

mailto:vanputten@bigshopper.nl
mailto:vanputten@bigshopper.nl
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